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1. In your 16-17 program review update, you reflected on your program’s contributions to 
the College’s overall goal of improving student success. You identified strategies and 
activities your program planned to engage in to address this goal. Please describe your 
program’s progress over the past academic year.  

* a. What is the status of the project/activities/program improvements?  
Data from the marketing program shows that despite lower campus enrollment overall, 

retention and success rates in marketing have improved. From the previous year, the 

program success rate has increased from 65% to 71%. Traditionally marketing has been 

taught on-campus in face-to-face classes. Over the past year the marketing program has 

begun to place courses online. We anticipate this trend to continue. Our status is that we 

are on track with our current goals and we expect our student success and retention to 

continue to improve. Assistant Professor Amanda Horner is currently working with Strong 

Workforce and will continue to emphasize career and technical education. The intention is to 

boost enrollment with a focus on marketing and entreprenuership in the current working 

environment.  

* b. What improvements (if any) do you notice in your success data?  
Retention and academic success are up overall compared to the previous two academic 

years. This is a good sign especially because campus enrollments overall are down. 

Marketing in general falls into a special category because our courses do not readily 

articulate with the Business Administration Degree for Transfer in the Cal State system. Due 

to this barrier, the marketing program is working hard to make students aware of the 

benefits of a marketing education as it dovetails with business administration and 

entrepreneurship. We do not yet have much data on our online offerings because this is a 

relatively new endeavor for our program. What our data shows so far is that students who 

enroll in marketing classes are highly motivated and perform well.  

* c. What barriers or obstacles have you encountered?  
As mentioned in our updates section, our program is currently in dialogue with Business 

Administration faculty about our missions and the ways in which they are similar and 

different. One area of difference is in the ways in which courses articulate with four-year 

degree institutions. While it is true, at this point, that business administration enjoys 

greater articulation, transfer to these institutions represents only one area of focus for the 

marketing program. Another key area of focus for our program is the working individual 

seeking to improve or grow their skillset in marketing. Some of these individuals include 

business owners, those seeking specific skillsets for a promotion, those seeking certificates 



or associates degrees or those who already possess a bachelors or higher degree. We are 

ideally situated to serve these individuals.  

Looking Forward  

* 2. Identify one major area of focus for your program (e.g. integrating adjunct faculty, 
enhancing cultural competency, collaborating with high schools, etc.)  

During the past semester, business and marketing faculty members have been instrumental 

in receiving funds for outreach to area high schools regarding entrepreneurship and 

marketing. We are very excited about this new opportunity to share with incoming freshman 

at Mesa the importance of having a strong marketing foundation in business. This emphasis 

is also a cornerstone of the new CTE focus on campus. In addition, our full-time faculty have 

made strong efforts to include adjunct faculty in program-related discussions including 
outcomes assessment, curriculum development and course offerings. 

  

* 3. In what ways does this focus contribute to the College’s goals of improving student 
success and what shifts have you seen (or do you hope to see) in your program data that 
you would attribute to this focus?  

During the past year the success rate for students with a career and vocational focus has 

gone up from 59% to 67%. We are excited by this trend and expect it to continue especially 

as we do outreach in area high schools. The marketing program is working to provide clear 
goals, focus and direction for all students seeking employment following college. 

Although the recent addition of the social media course does not fall under the umbrella of 

the marketing program as expected, we believe that the course will offer our students a 

perspective on current trends, tools and strategies used in business and marketing, thus 
fullfilling a need that was not previously met.  

By including adjunct faculty in program activities such as outcomes assessment, we believe 

that they will feel a higher sense of inclusion and responsibility in their teachings which will 
in-turn positively impact their students. 

* 4. In what ways does this focus contribute to the College’s goals of reducing equity 
gaps and what shifts have you seen (or do you hope to see) in your equity data that you 
would attribute to this focus?  

One of the biggest increases that the marketing program has seen in student success has 

been for our Latino population. This gain seems to follow a campus-wide trend of success 

for this population. In the past five years Mesa College has become a Hispanic-serving 

institution, with an increase in funds to support this population. Clearly, the investment has 

paid off. The marketing programs would like to see a narrowing of the equity gaps for other 

populations including African Amercians. Assistant Professor Amanda Horner attended the 

National Conference on Race and Ethnicity (NCORE) and has gained insight into ways in 

which the marketing program can continue to address equity gaps and make improvements 
for all of our students. 



* 5. What other trends or patterns do you notice in the data that warrant further 
exploration?  

The marketing program is small and therefore the size of the data pool is limited. Based on 

this limited information, it is difficult to extrapolate long-term trends and patterns. Despite 

this limitation, it appears that student success is improving overall. As we put more of our 

resources into outreach, we expect enrollment to improve offering us a better snapshot of 

student performance. One of the new areas of development for business, is the cohort 

model. Once this has been implemented the data will be analyzed for effectiveness and our 
learnings can be applied to the marketing program.  

Another trend that we see, not necessarily in the data provided, but through other research 

studies, is the need for online course offerings. From our experience with the addition of 

MARK 100 online and other online classes in our school, we have seen a high demand for 

online options. In all three semesters that MARK 100 has been offered online, it has reached 

capacity each semester. This trend warrants further exploration and consideration in other 
marketing courses. 


